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Introduction 

 

Eco-labelling is a certification system on environmental performance that is a voluntary 

practice all around the world. An ecolabel defines whether or not a good or a product is proven 

to be preferable over other services based on environmental criteria. The members of the 

Global Ecolabelling Network generally possess the strongest systems. The criteria are usually 

set by governments, certification associations, bodies that involve an extensive research prior to 

the certificates that would broadly analyze the product’s life-cycle. Some examples of labels 

may be given as USA Green Seal, UK BREEAM, International Energy Star, and Japanese Eco 

Mark. 

 In contrast to the green symbols that hold unverified environmental claims that are 

created by the manufacturers themselves, the awarding of eco-labeling includes the verification 

and assessment of an independent and objective third party. These products hold the guarantee 

of fulfilling the environmental requirements. 

The focus of eco-labels differs from country to country and even region to region. They 

validate different environmental aspects of a good such as consumption of water and energy or 

timber source. These labels, even though are validated and assessed by independent third 

parties, are usually regulated and funded by the governments. 

It is not an obligation for companies to seek ecolabels for their goods; however, it 

contributes to their domestic and international reliability as well as their prestige. Demonstrating 

advanced environmental performance is important for facilities and is a certification that they 

should be striving to receive.  

In addition to the companies that benefit from eco-labels, consumers also gain the ability 

to inspect the environmental performances of these products while comparing prices.  



 

 

It is significant to maintain the transparency and reliability of a certification programme 

that provides a reliable, authoritative labeling system for the consumers and a point of difference 

and competitive advantage to companies.  

 

Definition of Key Terms 

 

Ecolabel 

Ecolabelling is a self-imposed way of certifying the environmental performance of a good 

or service. It is used to validate different environmental aspects of products that are 

overall preferable when their sustainability is taken into consideration. (“What Is 

Ecolabelling?”).  

First party labeling schemes 

These schemes are facilitated by the companies themselves, mainly based upon their 

own environmental criteria for their products. These standards generally regard to 

specific concerns that the consumers may be preoccupied on. First party labeling 

schemes are also regarded as ‘self-declaration’ (“Ecolabelling.”).  

Green Claims 

Producers can establish their own green claims for their goods and services, similar to 

first party labeling schemes. These claims are utilized to provide information on ways of 

disposing of the products, how the product was created. However, since they are not 

based on independent third parties, some may be misleading. Claims such as 

‘environmental friendly’ do not contain meanings without further explanations on how the 

good is beneficial to the environment (“Latest Developments in ISO.”). 

Green labels 

Green labels are symbols that are used to distinguish products that caused minor 

damage to the environment when it was being made compared to other goods. Some 

widespread green labels can be listed as Marine Stewardship Council (MSC), Fairtrade 

label, fuel economy label (“Latest Developments in ISO.”). 

 

Guidelines 

Guidelines refer to the data or information on how to practice/establish something, it 

advises people on the way of doing it correctly (“Guideline.”). When companies are 

being assessed to be able to receive ecolabels, a ‘contractual agreement’ is facilitated 



 

 

between the company and the certification body to ensure compliance with the criteria 

and guidelines on surveillance (“Ecolabelling.”). 

Life-cycle  

When companies are being assessed to receive an ecolabel by a certification body, the 

life-cycle of a product is also taken into consideration. It includes the life-span of the food 

starting from the raw state of it to its manufacturing,  utilization, annihilation, and 

recycling. It is another way of ensuring that the impact of the product is not harmful to 

the environment (“What Is Ecolabelling?”). 

Second party labeling schemes 

These schemes are facilitated by certain industry associations for a company’s goods 

and services. The facility will establish the standards of certification, perhaps by the 

employment of external experts from academic or environmental organizations. The 

assessments and the surveillance of compliance will be provided by the said external 

certification services or may be done internally in the company (“Ecolabelling.”).  

Third party labeling schemes 

These schemes are facilitated by the independent initiator which may be private or 

public. They are not correlated with the manufacturers and the distributors of the good in 

any way. The certification body and the facility will establish agreements to ensure 

compliance on the guidelines, and the assessments will be done by this independent 

service. The good or service itself may receive the label, as well as a resource. 

Producers tend to be asked to track the ‘chain of custody’ in order to guarantee the 

resource was labeled in the first place if that is the case. The involvement of 

independent bodies also makes this labeling scheme the most reliable and valid 

(“Ecolabelling.”).  

 

Background Information  

 

Advantages of ecolabelling   

Ecolabelling offer major advantages to the community, consumers, and the producers. 

It’s a way to raise awareness of environmental issues while promoting the consumption of 

healthy goods and services. From a general overview, ecolabels have three benefits. They 

provide a reliable and easy guideline for the consumers to purchase the products that are good 

for the environment. The products with eco-labels carry a trustworthy, recognizable symbol that 



 

 

will immediately be recognized as a fairly dependable approach to helping the environment for 

the consumers. 

Additionally, for manufacturers, it is a competitive advantage that would allow them to 

obtain a healthy difference amongst other companies. Most consumers, aside from affordability,  

prefer eco-friendly products and take environmental performance into account when they are 

shopping. As well as benefiting the environment, eco-labeled products will serve for commercial 

use for many producers.  

Subsequently, ecolabels will serve as an incentive for companies that do not sell eco-

friendly products. It will help provide a universal uniformity in the long run, because due to its 

advantages, it will be observable by other manufacturers that these products are more 

profitable. If eco-friendly products have higher sales, this will be a motivation for all other 

companies. Aside from these three main advantages, ecolabels serve to benefit the community 

in many others way, which will be analyzed deeper in the incoming section. 

 

Benefits for the product providers 

As mentioned, one of the most significant advantages of eco-labeling for producers is 

that it will provide uniqueness and precedence to companies. This can also be viewed 

as a point of confidence that manufacturers will gain on having positive impacts on the 

environment. The fact that these products are environmentally friendly will be recognized 

by the customers and shall be appreciated upon the fact that facilities are in full 

responsibility towards providing and delivering their services.  

As well as influencing and impressing the purchasers, the employers will have a source 

of motivation towards the strong sustainability of the produced goods. This reputation 

will, therefore, have a direct effect on increasing recruitment and retention.  

Another point to take into consideration is that the community will distinguish eco-friendly 

companies due to their awareness of sustainability and their strong responsibility on the 

environment. Manufacturers’ adherence to these guidelines and regulations will surely 

be rewarding, especially through gaining kudos. 

Therewithal, economic advantages cannot be overlooked. Environmental initiatives will 

increase the efficiency of the companies, causing the output to expand. Being eco-

friendly will also allow producers to maintain their stance during environmental regulatory 

changes. Subsequently, companies that work eco-friendly will have positive impressions 

on their operations. 

 



 

 

Benefits for the customers 

There will be an increase in customer loyalty, due to the eco-conscious stance of the 

companies. Aside from that, demand will increase for the products due to consumers’ 

preference for products with sustainability credentials. Credibility will also be an 

advantage due to the manufacturer's environmental strengths and the possibility for the 

consumers to benefit from these initiatives.  

Additionally, it will be possible to meet environmental prerequisites for various business 

offerings and meetings. 

 

Benefits for the community 

The biggest impact that would be seen is in the community. Due to improved 

sustainability, there will be reduced environmental influences by manufacturers. The 

decrease in waste and an increase in recycling will also contribute to the reduction in 

environmental influences. Eco-labels will also raise awareness on activities that are 

environmentally responsible.  

Consumers will experience a reduction in price and effort on searching for 

environmentally friendly products due to the credibility of the labels. Eco-labels also 

serve as a prestigious, esteemed environmental benchmark that is supported by the 

government to back sustainability claims and examine other environmental allegations. 

 

Informing consumer choice 

Ecolabelling is an instrumental method of informing the consumers on the environmental 

performance of a good or service and ensure that the production of the products are less 

damaging to the environment, which would help them distinguish these selected goods 

from others. It helps them to make their choices when selecting products. Customers will 

be ensured that the impact of the product is compatible with their expectations and 

personal requirements. Eco-labels also raise consumer awareness of the advantages of 

using the said goods, for example cleaning agents are free of toxic, and recycled paper. 

Additionally, these products are known to be energy efficient and incline minimum waste.  

 

Encouraging economic efficiency 

When we consider that regulatory controls are replaceable by ecolabels, it is much 

cheaper to use the certification system. Ecolabelling promotes consumers and 

producers to make environmental-friendly decisions, and therefore the requirement for 



 

 

regulatory controls are minimized. This is economically efficient for both the 

manufacturers and the government. 

 

Stimulating market development 

When consumers prefer to buy products with eco-labels, this directly impacts demand 

and supply in marketplaces. Then, a signal is sent to market with increasing 

environmental awareness. 

 

Promoting continuous progression 

A market that contains products with eco-labels established a commitment to sustained 

environmental advancement. Consumers and producers will expect to see a decrease in 

the harmful environmental consequences of the products over a time period. 

 

Encouraging certification 

Establishing a reliable certification program of such is an affirmation that goods and 

services are produced pursuant to certain environmental criteria. It can also be regarded 

as a visible and solid evidence of the good’s preferability and superiority for meeting 

environmental expectations. These certification programs not only inform the 

consumers, but they also facilitate a healthy competition amongst producers. 

Ecolabelling also is a method of distinguishing the eco-friendly products easily, since the 

labels are prominent signs of positive environmental impact. The logo will encourage the 

producers to re-engineer their goods to reach the standards.  

 

Assisting in surveillance  

Eco-labelling also makes it easier and more efficient to monitor the environmental 

(green) claims made by manufacturers. Independent bodies and consumers are able to 

thoroughly consider the reliability and validity of a claim. Eco-labels provide them the 

incentive to make the decision whether they trust the claim or not (“Benefits of Eco-

Labeling.”) 

 

 

Disadvantages of ecolabelling 

 

Misleading or devious claims 



 

 

A misleading or fraudulent eco-label will be visible by an eco-conscious consumer and 

therefore will lose its value completely. The credibility of a certification program directly 

relies upon consumer trust and loyalty, therefore the label must be clear of unclarity. The 

claims made by companies such as “ozone friendly”, “recyclable”, “eco-friendly “, or 

“biodegradable” must have validity. False claims may make the consumers question the 

actually legitimate standards of products, and discourage them from buying eco-labeled 

products.  

 

Uninformative claims 

Some labels provide unclear, insignificant, and irrelevant information that has nothing to 

do with the impacts of the product on the environment and how their production reduced 

such consequences. Such labels will confuse the consumers from reliable certifications, 

therefore they must be avoided.  

 

Unfair competition 

Unfair competition is one of the concerns of some producers. These manufacturers 

question the necessity and reliability of overseas certification programs that would 

assess whether the facilities meet specific environmental standards or not. They 

consider the possibility of some companies misrepresenting their goods and services as 

eco-friendly to increase their profits and prestige. This is clearly unfair for the producers 

who actually spend money and time on meeting the requirements of eco-labels.  

 

Green consumerism 

Some environmentalists criticize eco-labels for promoting green consumerism. Their 

argument is that the term “green consumerism” is contradicting in itself, and they believe 

that the actual goal must be minimizing consumption, instead of redefining it. The 

environmental benefits that “green shopping” will bring is simply inadequate to actually 

achieve fundamental social, environmental, and economic development that are 

required to protect the earth. It is true that the preferences of customers and forces of 

the market cannot guarantee the protection of the environment alone. 

 

Feasibility 

Another criticism that is raised upon eco-labeling is that it is not realistic to expect a large 

number of goods and services to have ‘green’ labels. Since companies are allowed to 



 

 

acquire their eco-labels with a first party labeling scheme, the involvement of exterior 

eco-labeling programs will not be present, reducing the validity of the assessments. 

 

Methodologies 

Eco-labels are difficult to be classified as a particular category since ways of acquiring 

one are varying. It is not clear whether eco-labels comprise of the full life-cycle of a 

product or merely a subset of it. The techniques and methods that are used to measure 

and assess the environmental impacts of a product need to be clarified as well. 

Additionally, determining the most important and damaging environmental impacts of 

products are essential. Moreover, specific standards and criteria should be outlined that 

are considered to be appropriate for schemes (“Benefits of Eco-Labeling.”). 

 

Criteria for ecolabelling  

Essentially, there aren’t set criteria for ecolabelling that can be directly applied to every 

single facility, when we consider the presence of many distinct and specific situations. The 

labeling schemes are established to meet the demands of the customers and compromise with 

the capabilities of firms to supply and produce.  

Due to the rather ambiguous definition of eco-labels, the criteria that shall be considered 

significant when assessing a facility can be interpreted differently. Creating a clear list of 

important standards are therefore unrealistic to expect, due to the range of different natures of 

the industries. 

When assessing the facilities, it can be said that verifiability and practicality are two very 

significant aspects that are relevant to all types of industries. The lack of understanding the 

ecosystems and environmental balance in-depth and being unable to measure the damage that 

may be caused to the environment prevents ecolabelling from being a universal and valid 

application of international schemes.  

Therefore, FAO suggested a potential management system that would comprise the 

following items: 

● A legal and credible framework, as well as an international guideline, 

● An institutional framework, 

● A clear outline of the process of supervising the resources used by companies 

that require the surveillance of the chain of custody, 



 

 

● An assessment regarding the socio-economic performance of the facilities as a 

part of certification criteria, 

● An estimation concerning the abundance of the necessary resources that are 

used by companies with regards to their data, statistics, and information,  

● A consultative, cooperative, and fair decision-making course that would establish 

a healthy management mechanism that can be associated with every industry,  

● A selection of the appropriate and accessible management measures 

(“Ecolabelling.”). 

 

Standards for accreditation of certifiers 

When certifying bodies are being assessed for possible accreditation, all evaluations are 

established by the MSC Secretariat. These evaluations include general standards that the 

certifier must comply with. Said criteria are explained below.  

Compliance with MSC requirements are essential. Certifying bodies shall abide by the 

MSC Principles and Criteria in order to obtain their accreditation manual from MSC, and 

become entitled to MSC Certification methodology. 

Furthermore, certifying bodies must maintain their independence from exterior influence 

in order to ensure reliability and credibility for certification. They must isolate their meetings and 

make the necessary decisions confidentially in order to protect the stability of the certification 

process. The assessment procedures of the certifying bodies are also essential. Their 

processes shall always remain consistent, independent, and rigorous in order for the bodies to 

contain their accreditation rights.  

Certifying bodies, both when being recruited and after being entitled to their accreditation 

rights, ought to have transparency. They must also be ready and open for any regulations that 

would be done by the MSC in order to remain as a certifier. 

Moreover, considering that there aren’t any specific, deviational, yet well-tracked 

situations, then the certificates that were assessed by the certifying bodies must be recognized 

by other certifying bodies in order to ensure universality and to establish a common ground.  

Certifying bodies are expected to publicly display their activities that are appropriate to 

share and inform with the consumers.  

As previously stated, a certain resource may be certified in some cases instead of the 

company or the product. If that is the situation, the certifying body must present a well-

documented chain of custody in order to ensure reliability.  



 

 

Additionally, the certifying bodies are expected to be in compliance with all international, 

national, or local regulations, rules, and laws.  

Certifying bodies must establish common assessment and accreditation systems and 

practices that would be suitable for all types of businesses and facilities in order to ensure 

equality. 

Adequate and detailed documentation is highly significant as well. All data, records, and 

documentation on the procedures and assessments of the companies kept by the certifying 

bodies must be up to date, credible, and thorough. 

Finally, It is a duty of the certifying bodies to keep track of the procedures, certificates, 

licenses, names of the companies, and their logos (“Ecolabelling.”). 

 

Types of labels 

 According to the International Organization for Standardisation (ISO), there are three 

different types of voluntary ‘green’ labels, with eco-labels falling under Type 1. The types are 

listed below.  

  

Type I 

Voluntary Type 1 labels involve third-party labeling schemes to entitle companies with 

accreditations for their use of substances that are less damaging to the environment 

based on certain criteria and standards. When assessing a good or a service, their life 

cycles are taken into consideration as well as their environmental preferability.  

 

Type II 

Voluntary Type II labels are similar to first party labeling schemes, which means that 

they are considered as ‘self-declaration claims’. The companies label their products as 

environmentally friendly at their own will.  

 

,Type III 

For voluntary Type III labels, qualifying third-party schemes to provide statistics and 

quantitative data on a product’s environmental performance and life-cycle. These get 

verified by other third-party schemes to ensure credibility (“What Is Ecolabelling?”). 

 

Examples of ecolabels 



 

 

 The majority of the eco-labels are voluntary. To start with, companies that produce 

canned fish will apply to the Marine Stewardship Council (MSC) in order to be entitled to utilize 

a label that would indicate that their salmon meets the criteria of sustainability. Furthermore, 

facilities that produce timbers would apply to Forest Stewardship Council (FSC) in order to 

receive a certification indicating that the timber they use is not originated from tropical 

rainforests.  

 Other ecolabels are considered mandatory in some regions. For instance, car 

manufacturers and appliances for households are required to utilize labels on their goods and 

services that would indicate the level of efficiency in terms of energy in North America. Withal, 

companies that are responsible for appliances of electricity must utilize energy efficiency labels 

that have ranges from A-G (A being the best, and G being the worst) in Europe (Woodford). 

There are also some examples of certifying bodies, which are to be listed below. 

 

Blue Angel 

Blue Angel is the first eco-label certifying body to be established, based in Germany. 

Participation to this industry is completely voluntary. This organization is also 

responsible for researching the newest developments in fields like design and 

technology in order the assess the groups of products. The goods or services that 

exceed the standards of the Blue Angel get awarded with certifications.  

Within every two or three years, the certified products get re-assessments in order to 

ensure credibility. Around four thousand products that fall into seventy-one different 

categories are assessed by the Blue Angel. Some criteria to receive a Blue Angel are 

the use of efficient fuels (even if they are fossil fuels, an efficient use must be proved), 

substances that are known to have less damaging impacts on the environment, 

reduction of the greenhouse gas emissions, and the conservation of natural resources. 

Blue Angel is also a general supervisor of the industries since it can be considered as an 

environmental protection agency.  

 

Indonesian Eco-Labelling Institute (LEI)  

This organization’s aim is to encourage sustainability and maintain environmental 

protection in the forests by assessing Indonesia’s forest products. LEI awards the 

products that exceed their standards with certificates, approving that they are less 

damaging to the environment. The certification programs that LEI consist of are forestry 

(natural, plantation, community forests), and non-timber forestry, assessing the chains of 



 

 

custody for timber tracking, marine goods, industrial goods, and mining goods. LEI 

works in conjunction with the Forest Stewardship Council that provides it an international 

recognition of its certification and ecolabelling programs. 

 

The International Food and Agriculture Organization (FAO) 

FAO has developed an ecolabel responsible for seafood that is to be harvested in 

completely sustainable and environmental manners. They also have facilitated the 

international guidelines for eco-labels which were discussed in depth in the previous 

subsection (“Learning Systems: How Children Develop.”). 

 

Statistics of of eco-labelled products are presented. 

 

Major Countries and Organizations Involved 

 

Canada 

Canada regulates and assesses the appliance and automobile manufacturers by the 

Office of Energy Efficiency (OEE) which is a subsection of the Department of Natural 

Resources. OEE provides labels called “EnerGuide” for transportation vehicles such as 

passenger cars and pickup trucks. EnerGuide contains environmental information that is 

necessary to know such as the highway fuel consumptions and annual fuel costs for the 

mentioned vehicle.  



 

 

Canada’s Energy Efficiency Regulations’ federal law states that the EnerGuide must be 

included on all electrical appliances imported from outside the country or manufactured within 

the country, and shall specify the amount of electricity that is used by that particular appliance. 

OEE provides this information with some standardized tests and procedures. Third party 

schemes are responsible for verifying the amount of electricity used by that appliance is 

corresponding with the energy performance levels of Canada (“The EnerGuide Label.”). 

United States 

 In the United States of America, home appliances are regulated by the standards of the 

US Department of Energy (DOE) in conjunction with the US Federal Trade Commission. The 

producers are obliged to apply the standardized testings procedures to all appliances to specify 

the amount of electricity used, as well as proving the efficiency of their goods. The labels are 

called ‘EnergyGuide’, which are utilized to compare the efficient uses of energy amongst 

different products, as well as to estimate the potential operating cost of the item.  

The standards which the appliances are required to comply with are determined by the 

US Environmental Protection Agency. The products that exceed the criteria are awarded the 

Energy Star label. The Energy Star label is also used for other electrical devices such as energy 

efficient office equipment, televisions, and heating equipment. Furthermore, automobiles that 

are manufactured within the limits of the US must pass the fuel economy test conducted by the 

US Environmental Protection Agency (“Shopping for Home Appliances? Use the EnergyGuide 

Label.”). 

European Union 

 The European Commission established the EU Ecolabel in 1992. The EU Ecolabel acts 

as a guide for the consumers to help them identify goods and services that have a seriously 

reduced environmental damage through their life-cycle. EU Ecolabel is a voluntary organization 

which is recognized by the European countries. It promotes sustainability and environmental 

protection. It is classified as the only credible Type I European ecolabel. When the products are 

verified to have well environmental performance, a third party scheme will assess the validity of 

the claim and later on will award the product with an EU Ecolabel considering that the product 

exceeds the standards (“Ecolabel - EUROPA.”). 



 

 

 

Increase in the number of EU Eco Labelled products is graphed.   

 

Northern Europe 

In Nordic countries, the Nordic Swan is used as an eco-label. It was introduced in 1989, 

by the Nordic Council of Ministers. It can be outlined as a voluntary system of licensing for the 

applicants where companies agree to comply with certain standards set by an agreement. 

These standards consist of articles about sustainability, energy efficiency, and socioeconomic 

factors (“The Official Ecolabel of the Nordic Countries.”). EU Ecolabel is also used in these 

countries. 



 

 

 

The prevalence of the EU Ecolabelled products are shown.  

The Association of Southeast Asian Nations (ASEAN) 

The Association of Southeast Asian Nations (ASEAN) is an intergovernmental, regional 

organization that consists of ten Southeast Asian states. This organization aims to facilitate 

cooperation among these countries and provide integration and coordination within economic, 

educational, socioeconomic, and political aspects. ASEAN also established an ecolabel for 

these Asian countries which aims to promote sustainability, environmental development, and 

efficient use of energy (“Latest Developments in ISO.”). 

Australia 

Global GreenTag is an ecolabel that is recognized internationally, and therefore 

operates within Australia and New Zealand since these two countries do not have official 

ecolabels established. GreenTag is one of the most widespread ecolabels in Australia because 

it was approved by the Australian Competition and Consumer Commission (ACCC) (“About 

Global GreenTag.”).  

 

Timeline of Events 

 



 

 

Date Description of Event 

1978 The Blue Angel was founded in Germany as 

the first eco-label. It has been setting the 

standards on the development of ecolabels 

throughout the world.  

1994  Global Ecolabelling Network (GEN) was 

founded. GEN is an international non-profit 

organization of Type I third party eco-label 

certifiers. It aims to promote the development 

of Type I ecolabelling around the world.  

1992 The UN Earth Summit Conference occurred. 

The target was to control the patterns of 

consumption to ensure sustainability.     

1992 The European Union Ecolabel was founded. 

This EU Ecolabel helps the customers to 

identify the products that have a significantly 

reduced impact on the environment.  

2002 The International Social and 

Environmental Accreditation and Labelling 

Alliance (ISEAL) was founded. It is a body of 

organizations that aim to maintain the 

international standards of sustainability 

standards, especially on products and goods.   

 

 

 

 

Relevant UN Treaties and Events 

 



 

 

● Expansion of the United Nations guidelines on consumer protection to include 

sustainable consumption, 26 July 1999 (Resolution 1999/7) 

This resolution elaborates the expansion of the guidelines established by the United 

States to preserve consumer rights pursuant to sustainable consumption. The 

Commission on Sustainable Development also encouraged the usage of these 

guidelines.  

● Sustainable consumption and production, 3 August 2016 (UNEP/EA.2/Res.8) 

This resolution presents a detailed report on sustainable consumption and production. 

As well as promoting sustainability, this resolution strives to achieve a world free of land-

degradation and urban persistence.  

● Keeping the Promise: United to Achieve the Millennium Development Goals, 19 October 

2010  (A/RES/65/1) 

This is a resolution on achieving Millenium Development Goals established by the UN. 

Its main goal is to achieve developments in areas such as sustainability, environmental 

preservation,  and economic stability.  

● Ecosystem-based adaptation, 27 June 2014 (A/RES/1/8) 

This resolution is about ecosystem-based adaptation, which draws attention to 

protecting the environment by reducing the hazardous effects of human discards. Eco-

labels are considered as an alternative way to achieve the mentioned adaptation.  

 

Previous Attempts to Solve the Issue 

 In 1992, The United Nations Conference on Environment and Development (UNCED), 

which may also be regarded as the UN Earth Summit Conference was held in Rio de Janeiro. 

This is the conference in which international concurrence occurred to associate environmental 

concerns into production procedures. The idea that was discussed among the countries were to 

conduct certain consumption structures and patterns to ensure sustainability and development. 

Finding alternatives for fossil fuels was also a discussion at the conference.  

 As a major result of this essential conference, eco-labels and ‘green’ labels became one 

of the most viable connections between goods and services and educated customers that have 

certain environmental expectations. The increase in demand for eco-labeled goods has acted 

as an incentive for producers to supply products that are less damaging to the environment. 

Consequently, there is an increasing pressure on the market industry for maintaining 

http://www.un.org/documents/ecosoc/res/1999/eres1999-7.htm
http://wedocs.unep.org/bitstream/handle/20.500.11822/11184/K1607179_UNEPEA2_RES8E.pdf?sequence=1&isAllowed=y
https://www.preventionweb.net/files/resolutions/N1051260.pdf
http://wedocs.unep.org/bitstream/handle/20.500.11822/17285/K1402364.pdf?sequence=3&isAllowed=y


 

 

sustainability within its products. There is a strong correlation with the increase in eco-labeled 

goods and increase in well-educated, conscious consumers that are sensitive about the 

environmental impacts of the products. Even though currently, most strategists approach this 

new method negatively and classify it as ‘Greenwashing’, it is still improving and developing. 

 Australian Consumer Association CHOICE is an example of the community responding 

to the increase in the demand for green goods in the world. The concerns of the informed 

customers on consuming safe and healthy goods that have reduced impacts on the 

environment have stimulated a more ethical era in agriculture and food production (“Rio 

Summit.”). 

 

Possible Solutions 

 As clearly outlined in this research report, guidelines and assessments for eco-labels 

differ from country to country and even region to region. This causes an ambiguity when 

defining eco-label criteria and standards for manufacturers. The confusion may have serious 

consequences including inequality, unfair competition, and the discouragement of consumers. 

In order to prevent this, a basic international outline for the regulations could be established. 

This simple management plan would help ecolabels become more universal and even more 

reliable and prestigious from the customers’ points of views.  

 Aside from setting international frameworks for eco-labels, all certification bodies must 

have a common guideline to refer to when assessing the performance of a good or a service 

presented by a facility. The use of a general, universal guideline would ensure transparency and 

credibility since there are growing concerns on the reliability of eco-labels due to the fact that all 

assessing bodies have different methods of doing so.  

 Withal, while some member states have various types of mandatory eco-labels in some 

fields of the society to ensure sustainability, many countries do not. Therefore, it can be 

proposed to encourage all member states to render a law to enforce a simple eco-labeling 

system to the manufacturers in order to both promote the usage of eco-labels and strive to 

preserve the environment.  

Since some producers choose to be assessed by third-party labeling schemes, there are 

some concerns raised upon equality and justice. Certain favouritisms may be involved in such 

cases, and to prevent this, governments should facilitate supervision over certifying bodies to 

further ensure transparency.  



 

 

Lastly, besides a few, exceptional, well-informed consumers that are highly educated on 

the environmental impacts of certain products and the meanings of particular labels, many 

people are not acquainted with such information. Therefore, raising awareness on types of 

ecolabels and examples of eco-labels is highly essential to help them understand the 

procedures.   
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